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Major league baseball club. are now providing the

Aaerican public with aore "free" broadcasts on local

television than at any time in the past. In 1994 they

will pre.ent a total of 1,707 telecasts on local

flagship stations an average of 66 of the regular

season g.... played by each club. That represents a 23

percent increase over the number of flagship telecasts

presented in 1980 (the base year selected by the

Commission). During the same period, baseball clubs

increased by approximately 61 percent (from 134 to 216)

the number of television stations that broadcast their

gallles.

In addition, a recently-created joint venture among

the baseball clubs, ABC and NBC ("The Baseball Network")

will produce free telecasts of approximately 160 regular

season games in 1994. All of baseball's "crown jewels"

(the All-Star Game, the League Championship Series and

the World Series) will continue to be broadcast on free

television -- as will the new Divisional Series.

As the Commission has recognized, the ratings for

baseball's national network broadcasts (regular season

and post-season) have declined appreciably in recent

years. To rekindle fan interest in these broadcasts,

baseball has taken a number of steps that demonstrate

its commitment to free national television. Baseball's

- ii -
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new national telecasting arrang..-nts will ensure that

the regular season and post-season baseball telecasts of

qreatest interest to fans are available at a time when

they are most likely to be viewed.

Cable programminq services have provided fans across

the country with additional viewinq options, which offer

a valued supplement to -- and not a substitute for

the telecastinq of baseball by conventional

broadcasters. In 1994 regional sports networks will

televise 1,211 qames: and ESPN will provide more than 60

million households nationwide with between 70 and 80

baseball telecasts. The increased options presented by

cable services are a pro-consuaer development that

should not be restricted by qovernment regulation.

The number of free telecasts that anyone club

presents may chanqe from season to season, in response

to a variety of factors that are often Wholly unrelated

to the number of telecasts presented by cable services.

Baseball clubs aust reaain able to respond to chanqinq

circumstances in the same aanner that other

programmers with which sports interests compete are able

to do so. The critical fact here is that every one of

the major league baseball clubs is continuinq to present

a siqnificant number of free over-the-air telecasts: no

club has abandoned its co..it..nt to free television.

- iii -
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The Office of the co..issioner of Baseball

("Baseball") sub.its the following co..ents in response

to the Comaission's Further Notice of Inquiry, FCC 94-65

(released March 11, 1994) ("Further Notice").

section 26(a) of the Cable Television Consumer

Protection and Competition Act of 1992 (the "1992 Cable

Act") requires the commission to stUdy the carriage of

sports proqramaing. The purpose of the study is to

investigate and to analyze "trends in the migration" of

sports proqruaaing from broadcast to nonbroadcast



the commission conclUded

national telecasts was

11-:--

- 2 -

services. section 26(b) of the 1992 Cable Act requires

the co..ission to submit to Congress by July 1, 1994 a

final report on the results of the sports migration

stUdy. That report must include "such legislative or

regulatory reco..endations as the Commission considers

appropriate."

The cc.aission released its initial Notice of

Inquiry in this proceeding on February 9, 1993. IU 8

F.C.C.R. 1492 (1993) ("First Notice"). Baseball filed

Comaents on March 29, 1993 and Reply Comaents on April

12, 1993: it also provided additional data and

information in response to specific requests from

Commission staff. On July 1, 1993 the Commission

submitted its Interim Report to Congress. ~ 8

F.C.C.R. 4875 (1993) ("Interim Report").

In its Interim Report at , 8, the co.-ission

defined "migration" as "the movement of sports

programming from broadcast television to a subscription

medium (~, one for which viewers pay a fee)." The

co..ission stated that in measuring the extent of

migration, it would take account of numbers of games

shown on broadcast and cable, ratings and other

"relevant factors suggested by co..enters." Interim

Report at , 11.

Concerninq baseball,

that the reduction in
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attributable to declining ratings and not migration;

while there was no evidence of "wholesale migration" at

the local level, there were "instances" of migration.

Interim Report at , 44 (referring to the Yankees as an

"example"). The Commission did not propose any rules or

legislative action in its Interia Report. However, it

noted that it would explore the issues further in its

final report and advised:

If we believe that the availability of
sporting events to the public is in
jeopardy, we will not heaitate to suggest
corrective legislation or to take
appropriate regulatory action.

Interim Report at , 85.

In its Further Notice the comaission has

requested Baseball and other interested parties to

update the record developed in connection with the First

Notice. The co..ission also has sought additional

information relevant to the issues that may be addressed

in its final report to Congress -- including information

on the recent changes in baseball's national broadcast

and cable network contracts and the Commission's

preliminary findings with regard to baseball's

telecasting practices. ~ Further Notice at " 22-24.
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DlSCUS'ICIf

More than fifteen years ago the- co..ission

adopted "anti-siphoning" rules which would have liaited

the ability of sports clubs and aovie interests to

provide progra_ing to cable services. Those rules were

struck down by the court of appeals as violative of the

First Amendment and the Administrative Procedures Act.

b.tl HOM Box Office. Inc. v.~, 567 F.2d 9 (D.C.

Cir.), ~. denied, 434 U.S. 829 (1977).

Baseball believes that anti-siphoning rules,

which restrict the ability of sports clubs to place

programming on different .edia, raise serious

constitutional problems particularly where such

restrictions are not imposed upon other progra..ers with

which sports clubs must co~te for access to broadcast

and subscription services. More importantly, however,

there is no legitimate need for anti-siphoning rules.

As discussed below and in Baseball's initial comments,

the supply of free baseball telecasts is not in

jeopardy. The Aaerican public receives even more such

telecasts now than at the time of the BDQ decision.

A. Local ayer=ftt-Air nagwhiM

1. Telecasting Patterns. Suppliers of non

progra.s may have .ultiple opportunities to

their product in a pay ..dium (e.g., theatrical
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releases, video cassettes, pay cable) before placing

that product on free television. However, baseball

clubs have only a single opportunity to derive revenue

from each ga.. in which they participate; and, in a

substantial nuaber of the ca.es, the clubs do so by

placing that game on free television alone.

Each of the 26 U.S. baseball clubs presents

telecasts of it. games on one, or in some cases two,

broadcast stations licensed to the community in which

that club plays hoae games ("flagship stations"). In

1994 the 28 baseball flagship stations are scheduled to

present a total of 1,707 regular season telecasts (in

addition to the telecasts of a number of spring training

gUles) • .bJl Exhibit 1. Thus, an average of.§.§. regular

season gUles to be played by each club will be televised

free on over-the-air flagship stations.

The 1,707 telecasts scheduled for 1994 also

represent a significant increase over the number of

flagship telecasts presented in 1980 (the base year

selected by the Commission); the clubs presented a total

of 1,392 flagship telecasts in that year (an average of

58 per club). The 1994 schedule represents an even

greater increase over the number of flagship telecasts

in 1975 (the year in Which the Commission adopted the

anti-siphoning rules struck down in the HBQ case); the

clubs presented a total of approximately 1,200 flagship
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telecasts in 1975 (or an average of 52 telecasts per

club) •

Table 1
saseball Flagship station
Regular Season Broadcasts

(1975-94)

1975
1980
1994*
1994**

1200
1392
1582
1707

* Does not include two 1993 expansion
clubs

** Does include 1993 expansion clubs

In its Interim Report at' 44, the Commission

originally indicated that there had been no change in

the number of local baseball telecasts between 1980 and

1992. In an Erratum released July 12, 1993 the

Commission observed that the number of baseball games

shown on local television had increased by four percent

between 1981 and 1992. As Table 1 illustrates, between

the Commission's base year of 1980 and the most recent

year of 1994 the total number of flagship station

broadcasts of baseball games will have increased by

approximately II percent (or 14 percent if one

disregards the telecasts of the two 1993 expansion

clubs) • Between 1975 and 1994, the increase has been

approximately !1 percent (32 percent without the 1993

expansion clubs).
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As the.. data make clear, the Aaerican public

will receive in 1994 significantly more free baseball

telecasts on local flagships than in 1980. Consumers

also will receive more such telecasts than at the time

that the court in HDQ held there was no basis for anti

siphoning rule••

2. Factors Affecting Flagship Te1eca.tl. In

its Interim Report at , 44, the co..ission concluded

that an "overview" of baseball's telecasting practices

does not show any evidence of "wholesale migration."

The co__ission, however, went on to say that there are

"some instances" of migration by individual clubs. ~

.A.1a2 Further Notice at , 22 ("At the local level, the

record is slightly more aJibiquous, with some teams

experiencing a decrease in the number of games broadcast

over local te1evision").1

1 The only ba.eball club that the co..i ••ion identified
was the New York yankee.. It shOUld be noted that a new
contract was recently signed between WPIX and the Madison
Square Garden Network, which owns the rights to telecast
Yankees games. This contract en.ures that 50 Yankees
games will be broadcast on free local television through
the 1996 season; that is the.... nuaber that had been
broadcast durinq the past three years but less than the
100 games broadcast in 1980. The new contract is
responsive to concern. that all Yank..s ga... would be
transferred to cable, and ensures that a significant
portion of Yankee. gaaes will raaain on free television
during the upcoming seasons.

It also should be noted that at the tiae the
Commission adopted its original anti-siphoning rule., the
Yankees were broadcasting approxi..tely iI gAles per year

[Footnote continued on next page]
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In 1994 the vast majority of the U.S. baseball

clubs will broadcast on fr.e television more or

essentially the same number of games that they broadcast

in 1980. Even aore important is the fact that every smA

of the clubs will present a significant nuaber of free

telecasts over their flagships -- ranging upwards from

35 regular season telecasts (plUS the 12 regular season

tel.casts produced by The Baseball Network, ... pages

21-23 below). There is no evidence that any club has

abandoned, or intends to abandon, baseball's historic

commitment to presenting a substantial number of games

on over-the-air television. 2 Under these circumstances,

anti-siphoning restrictions are as unnecessary and

unjustifiable as they were in the BBQ case.

The co..ission should consider not only the

sizeable amount of free telecasts involving each Club,

but also the several factors that may limit the number

[Footnote continued fra. previous pag.]
down fro. the 112 g.... that they had broadcast prior

to entering into a contract with Ha.e Box Office for the
telecast of s.veral ga..s on a subscription basis. The
existence of isolated exaaples of "migration" did not
support anti-siphoning rules in the HBQ case and would not
support such rules today.

2 OVer-the-air tel.casts have been and will continue to
be used by bas.ball as an iJIPOrtant ..ans of sti.ulating
fan interest in the game of baseball and in the ho..town
team. Baseball hal relied upon the type of wid.spread
exposure which broadcast t.l.vision affords in order to
maintain the necessary fan support. That support is a
critical element in promotinq attendance at baseball games
and generating other sources of revenue for the clubs.
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of such telecasts factors that are often wholly

unrelated to the number of games presented over cable

services. The decision to broadcast a specific number

of games is the product of various considerations.

Consequently, decreases in free telecasts of baseball,

even when acco.panied by increases in subscription

telecasts, cannot be presumed to constitute "migration."

First, a baseball club's opportunities to place

telecasts on over-the-air television are necessarily

limited. Stations affiliated with one of the national

broadcast networks generally have less interest in

televising baseball because of their camaitaents to

televise network programming. For exaaple, in 1994 only

seven of the u.s. clubs' 28 flagships are network

affiliates. As this suggests, the majority of clubs are

able to place free telecasts on only the relatively

small number of independent stations in their markets.

Where a club is able to negotiate with a network

affiliate, the affiliate is typically interested in

televising fewer games than an independent. On average,

each of the network affiliated flagships will televise

J2 games in 1994; the comparable number for indepe~dent

flagships is §§ games. ~ Exhibit 1.

The club with the fewest number of flagship

telecasts (35) is the Pittsburgh Pirates. The Pirates'

flagship, KDKA, is a CBS affiliate. KDKA recently
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reduced its Pirates' telecasts from 55 (the nUllber

broadcast in 1993) to 35, citing its commitment to

carry certain CBS proqra..ing that previously had been

preempted (KDKA's ratings for Pirates telecasts also had

declined from a 16 in 1991 to a 10 in 1993). Plainly,

the reduction in Pirates' free telecasts does not

constitute "migration" -- particularly since the number

of games on the Pirates' cable service will increase by

only one game in 1994.

Second, the emergence of the Fox network over the

past several years has served to decrease interest in

the bidding for baseball telecasts. In 1994, only one

of the clubs' flagships, KTVU, is a Fox affiliate; KTVU

is scheduled to televise 49 of the San Francisco Giants'

regular season games in 1994. Fox affiliates in at

least four cities (Chicago, Los Angeles, Philadelphia

and Milwaukee) no longer serve as flagships for baseball

clubs.

For ex.-ple, in 1990 station WFLO in Chicago

became affiliated with the Fox network and chose to drop

the White Sox. WFLO had, in fact, earlier initiated a

lawsuit against the White Sox seeking to be released

from its contractual obligation to broadcast White Sox

games. The only station in Chicago with any significant

interest in televising White Sox games was WGN (the

White Sox' ratings had declined to their lowest point in
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at lea.t a decade during the period 1987-89). WGN,

however, was liaited in the amount of ti.. that it could

devote to White Sox game. given its co..itment to carry

more than 130 gaaes of the Chicago CUb••

Thus, the White Sox free t.leca.ts declined by

approximat.ly 20 g.... between 1989 and 1990. Whil. the

sa.. number of gaae. were picked up by a cable service

in 1990, that service did not "siphon" any games that

would otherwise have been broadcast on free television.

Cable subscribers simply gained access to games that

broadcasters were unwilling to televise.

Third, the creation of any additional networks,

as proposed by Ti.. Warner and Par_ount, may further

decrease the aaount of time that broadcasters are

willing to devote to baseball in the future. For

example, the Cardinals recently renegotiated their

contract with KPLR -- the only local broadcast station

that bid for the Cardinals' ga.es. KPLR, however, was

not willing to aake a long-tera commitment to

broadcasting as many games as the Cardinals were willing

to place on broadcast television -- in part because of

the possibility that KPLR would become an affiliate of

the proposed Time Warner network. The Cardinals had no

choice but to supplement its flagship broadcasts by

ent.ring into a local cable deal to ensure that fans
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would continue in the long-tera to have access to a

large number of gaa8s.

Other stations which currently broadcast baseball

may also become affiliated with the planned networks,

such as Paramount's WDCA in Washington (which broadcasts

Orioles' games) and KTXH in Houston (the Astros'

flagship). Any study of changes in sports telecasting

patterns must account for both the historic and the

future impact of additional networks on sport. clubs.

Fourth, increa.ed co.-it.ents to televi.e

syndicated programs, particularly on a bartered ba.is,

have reduced the number of opportunities for the

broadcasting of bas.ball ga.... The bartering of

syndicated prograaaing has, in fact, grown from a $134

million business in 1980 to more than $1.45 billion in

1994. au Paul Kagan, TV proqraa InvestQr, June 30,

1992, at 3; Advertiser-Supported Television Association,

Pro;ro..ing the SOO-Channel Society: A Guide tQ

Adyertiser-SUPpOrted SyndicatiQn, at A-11. Th.

increased telecasting Qf Qther sports programs (such as

the expanded MBA play-Qff schedule) also limits

baseball's Qpportunities tQ place games Qn free

tel.vision. In 1990, for example, WTBS reduced its

Braves brQadcasts slightly in order to televise the

GQodwill Gam.s; WTBS will do the same in 1994 (whil. the

number Qf Braves cablecasts will be increased by one).
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Fifth, a broadcaster aay look to a number of

additional factors in deciding whether to televise

baseball and, if so, how many quaes -- such as the on

field success of a team and its relative popularity

(considerations that relate to the cachet of the club's

telecasts); the ratinqs that the club's broadcasts have

received and will likely receive; the nature of the

exclusivity that the club is able to afford; and the

financial health of the broadcaster. All of these

factors may, of course, chanqe from neqotiation to

negotiation, resulting in increases or decreases in free

telecasts.

sixth, baseball clubs must take account of the

impact upon their gate receipts of any telecasting

arranqement. 3 Many clubs believe that telecastinq home

3 Congress it.alf recogniZed the impact of televising
ho.e qaaes that are not .old out. Pub.L.No. 93-107,
codified as 47 U.S.C. § 331 (expired). iH Bvaluation of
the Necessity for Teleyi.ion Blackouts ot Protellional
SpQrting Eventl, RepQrt by the Special SubcQ_ittee on
Investigation. of the Co..itt.. Qn CQ...rce, 93d Conq.,
1st Sess. (1973); TV IlAckput--Protes.iQnAl Sport.,
S. Rep. No. 347, 93d CQng., 1.t S.s•• (1973). iaA AlaQ
15 U.S.C. 1 1292 (permitting blACkout. of pooled telecA.tl
in the home territory of a club Qn A day when thAt club is
playing at hoas).

Likewise, the CQmmis.ion has recognized the need
and legitimacy Qf rules that prQtect the gate against
certain competing teleCAsts. ... 47 C.F.R. 176.67 (the
"Sports Rule"), adopted .in .aport And Order in Docket
19417, 54 F.C.C.2d 265, gn racAD,iderAtiQn 56 F.C.C.2d 561
(1975). The Sports Rule requires CAble systems, in
certain circumstances, to dal.te the distant signal

[Footnote continued on next page]
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qaaes on broadcast television reduces qate receipts.

Two clubs (the CUbs and Braves, which are commonly-owned

with their flaqship superstations) do televise a number

of home gam.s over those stations. However, the

remaininq 24 U.S. clubs, on average, will broadcast only

14 of their 81 hom. games in 1994. bA Exhibit 1. That

number has r.mained relatively constant since 1980.

Because of the importance of gate receipts, most clubs

(particUlarly those in smaller markets without

superstation affiliations) will likely continue their

practice of broadcasting only a small portion of their

home games. 4

Finally, the Commission's own policies under the

cable compulsory license have contributed to a lack of

interest on the part of soae broadcasters in televising

baseball. In 1991 Baseball requested the Commission to

rule that the network nondup1ication provisions (47

[Footnote continued from previous paqe]
telecast of a home club's ga... If a club places a g_
on its flagship, it loses Sports Rule protection.
Baseball believe. that such protection should be available
regardless of whether the flagship televises the g_;
expanding the protection in this fashion would increase
incentives for placing home gaBes on flagship stations.

4 The total nuaber of hoae telecasts over f1aqship
stations increased from 432 in 1993 to 469 in 1994. The
increase is a1.ast entirely attributable to two teaas (the
Baltimore Orioles and Los Angeles Dodqers), which
typically sellout hoae g...s. With the exception of the
Orioles, all flagships which televise more than 19 of
their 81 home games are superstations.
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C.F.R §§ 76.92 ~ .-g.) prohibit cable systems fro.

importing games licensed exclusively to over-the-air

broadcast stations. Baseball was concerned about

situations such as that in St. Louis, where the

Cardinals licensed its flagship (KPLR) the exclusive

right to broadcast games with the Chicago CUbs -- only

to find that st. Louis cable systems were able to carry

via the license the WGN superstation

telecasts of the very s... g...s. ~ Baseball Petition

for Declaratory Ruling in CSR-3441 at 2-3 (filed Aug. 8,

1990). The Co.-ission, however, denied Baseball's

petition. sa Memorandum Opinion and Order in Docket

CSR-3441, 6 F.C.C.R. 5573 (1991).

In that proceeding several broadcasters explained

to the that the lack of exclusivity

protection fro. superstation baseball telecasts

significantly decreased their interest in broadcasting

baseball. This view was expressed by CBS and the trade

association representing stations affiliated with all of

the aajor networks. It also was expressed by several

flagships which have since discontinued, or (like KPLR)

Baseball

have reduced,

baseball. 5
their free telecasts

does not

of major league

contend that the

5 This view was expressed in comaents to the FCC by the
following stations: WTXF (foraerly the flagship station
for the Phillies; replaced in 1993 by WPHL); WDAF

[Footnote continued on next page]
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co..ission's action in CSR-3441 was the sole reason for

these stations' decreased interest in baseball; however,

the commission's refusal to protect the broadcasters'

exclusivity was <as the stations theaselves warned) an

iaportant factor that the Comaission must consider in

assessing "migration."

* * * * *
Each of the above factors individually and in

coabination -- may affect the nuaber of gaaes that any

one club plac.s on free television. PartiCUlar clubs

and broadcasters reach varying conclusions on the

appropriate nuaber of baseball broadcasts in a given

market; and those conclusions may vary froa time to time

as new contracts are negotiated between different

broadcasters and different club owners. It is, of

course, essential to any club's long-term economic

stability that it reaain free to change its telecasting

patterns in order to respond to changing circumstances

-- just as other program suppliers are free to do so.

[Footnote continUed troa previous page]
<formerly the flagship station for the Royals; replaced in
1993 by KSMO); KTTV (foraerly the flagship station of the
DodCJers; replaced in 1993 by rrLA). This view also was
expressed by KPLR, the Cardinals' flaCJship, and rrvu, the
Giants' flagship. KPLR has since reduced its Cardinals'
telecasts from 77 to 60. Only two other clubs pre.ent
fewer flagship telecasts than the Giants. In aid-.eason
1993 Station KICU agreed to televise a dozen Giants'
games; KICU, however, refu_d to do so in 1994, citinq
poor ratings. Baseball hereby incorporates by reference
the material filed in Docket CSR-3441.
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B. Bogl.,l Broodcaat "'rJql

1. Telecasting Pattem.. In ass.ssing the

.-aunt of ba.eball proqra.ainq available on free

television, the co..ission al.o should consider the

substantial a.ount of ba.eball pre.ented by regional

broadcast networks. These networks, which consist of

stations that rebroadcast the flagships' game telecasts,

brinq free baseball telecasts to a number of the

nation's smaller and medium-sized co..unities. The u.s.
flagships and their regional affiliates will reach

approximately 90 percent of the households in the 48

contiguous states in 1994.

The 1994 reqional broadcast networks of the clubs

are identified in Exhibit 2. As that exhibit

illustrates, 20 of the 26 Baseball clubs will have

regional networks in 1994 that range in size from two to

18 broadcast stations. Collectively, those 20 clubs

will have 188 regional broadcast affiliates in 1994 (165

affiliates if one disregards the expansion clubs).

While data on the 1980 regional networks are not

available, in 1979 baseball clubs had a total of 110

regional broadcast affiliates. Thus, between 1979 and

1994 baseball's total number of regional network

stations grew by approximately 71 percent (50 percent

excluding the expansion clubs):
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Table 2
Baseball Regional Broadcast

Netyork stations (1979 and 1994)

1979
1994*
1994**

110
165
188

*Excludes two expansion clubs

**Includes two expansion clubs

This growth in the number of regional affiliates has

significantly increased the availability of baseball

games on broadcast television during the past two

decades.

2. Factors Affecting Ragional Telecalts.

The development of reqional broadcast networks is

reflective of major leaque baseball's commitment to free

television. Nevertheless, Baseball recognizes that more

could be done in this area. So.. clubs do not have any

regional broadcast networks, while others have been

unable to develop broadcast affiliates in particular

Furthermore, those stations that are

affiliates frequently choose not to televise all of the

qames that are available to it.

Many of the factors discussed on paqes 9-16 above

affect the a.ount of baseball that is available on

regional broadcast networks. However, as Baseball

previously explained, a key factor is the substantial

number of superstation baseball telecasts that cable
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syst..s may i_port into a broadcaster's market. au
Baseball Comments at 11-15.

That importation fractionalizes the audiences for

baseball telecasts and negates the exclusivity that

broadcasters seek, thereby reducing broadcaster interest

in baseball particularly in those outlying

communities where a club's following may not be as

strong as it is in its core market. While superstation

interests point to the relatively small ratings that

they garner in aajor league cities, the mere presence of

the superstations in various co..unities is itself a

sufficient deterrent to maximizing the number of

baseball games available on free television as

various broadcasters explained in Docket CSR-3441. ~

pages 14-15 above.

Furtheraore, the superstations themselves may

have little incentive in developing regional broadcast

networks. Of the seven clubs that will have no regional

broadcast affiliates in 1994, six are superstation clubs

-- the Angels, White Sox, Braves, Cubs, Dodgers and

Mets.

Prior to WTBS' becoming a superstation, the galles

of the Atlanta Braves were televised by 30 broadcast

stations serving millions of viewers throughout the

Southeast United States; these stations were part of the

Braves regional broadcast network. ~ Broadcasting,



I

- 20 -

March 3, 1975, at 39. WTBS, however, discontinued that

network shortly after its siqnal went on satellite.

Likewise, in 1992 the CUbs' network consisted of ten

stations located throuqhout Illinois, Indiana and Iowa.

~ Baseball Co..ents at Exhibit D1. These stations,

however, were not prepared to continue broadcastinq

CUbs' qames unless WGN aqreed to afford them exclusive

telecast riqhts (such exclusivity would permit the

stations to invoke the Commission's network

nonduplication rules aqainst cable importation of WGN

CUbs' telecasts). Reportedly, WGN refused to do so.

Therefore, it currently appears that the CUbs will have

no regional broadcast network in 1994.

The cable compulsory license and superstations

have provided cable subscribers with a substantial

number of baseball qames. At the same time, compulsory

licensinq and superstations have had, and will continue

to have, an adverse impact upon the amount of baseball

that broadcasters present on free television in various

co_unities.

c. '.tiona! BroadCO-t llebmrk

The nuaber of baseball telecasts on national

network television has declined since 1980. However, as

the co_ission has correctly found, that drop is the

product of declininq ratinqs and not miqration to


